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EXAMINATION FEBRUARY-MARCH 2024
BACHELOR OF COMMERCE (FIFTH SEMESTER)
MARKETING - VI

[Time: As Per Schedule] [Max. Marks: 50 ]

Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : BACHELOR OF COMMERCE
(FIFTH SEMESTER)

b. Name of the Subject : MARKETING - VI
c. Subject Code No : 2008000105050042

2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.
4. All questions are compulsory.

Student’s Signature

Q.1 uiglay uedil=il usll: 15
Multiple Choice Questions (MCQs):

1. ol AeHie] 53 silot-3e5H A1 (6] 2y o{ef]?

(a) 2ellodld Aru(Eal (b) U21dScl Aoy
(c) sdlel Aoy (d) GURASdHE] 516 o1l

Which of the following is not a form of Non-Random Sampling?
(@) Snowball sampling (b) Convenience sampling
(c) Quota sampling (d) None of the above

2. W5 UL % qeild ugt gl dULlEd ded1el We sl & ua a Hi
WREe1R] Aeldl AUIRLSA IR HIR weg 8 (A(21r Gl A 8:
(a) A(256 wal SLRPle2d HI5WQY () WileetlR el Hikewy
(c) B2B wdA §-H5wdy (d) Y@ - RARS HiEWdy

A Portal which is an online platform operated by a third party and open to
buyers or sellers in a particular industry is a:

(a) Vertical and Horizontal marketplace (b) Buyer-oriented marketplace
(c) B2B independent e-marketplace (d) Supplier-oriented marketplace
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3. geeaeedl ¢[BA Alssa (s WUl &
(a) Glleells] Y& isel (b) Geulesilel (SHdell qdsil
() (A2 AQlel Gaulesilsll uiedll (d) GUALSd dHIH

Internet has given power to consumer in terms of

(a) Evaluation of products (b) Comparing price of the products
(c) Selecting the products of wide range (d) All of the above

4. (458 Bdsj oilog oilH B:

(a) o2 Yl2lsld (b) ©de2 Any(dal
(c) UNes U g (d) 2Ae521

Another name for Likert Scale is:

(@) Interview protocol (b) Event sampling
(c) Summated rating scale (d) Ranking

5. o{|AetHief] 53 1ddlsel w3 A1 B?
(@) A 2-RULB2L wi[MIAH S e uHA A B
(b) A 2al-RULE2L Wi [FI1H) 52l 2L UYL WA B
(c) 15! 2L HIR dul BH dd & AH 2L HI2 dd B A «1s5] 529 4RlarR
AR €lq e1ell
(d) GUASd dHIH

Which of the following is true concerning observation?

(@) It takes less time than self-reporting approaches

(b) It costs less money than self-reporting approaches

(c) It is often not possible to determine exactly why the people behave as
they do

(d) All of the above

6. «{lAstiHiell sul utiddletl (MR Riegid) B2
(a) WYl A1) HIud] dud oigldy Ueg[dudlsll GUAaL S2dle]
e |1 gl
(b) WYl U1 Hludl HI2 tig(dy daguilell GUANIL 52
(c) SWE-61d Uil 2ol
(d) GURASd dHIH
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Which of the following are principles of questionnaire construction?
(@) Consider using multiple methods when measuring abstract constructs
(b) Use multiple items to measure abstract constructs
(c) Avoid double-barrelled questions
(d) All of the above

7. ollAst(Hiel] 53 ollel J5H Q1 (G1 25(ei59] GeleWL «1efl?
(a) &qaefl (b) sdlel
(c) Yldaul (d) 542

Which of the following is not an example of a non random sampling

technique?
(a) Purposive (b) Quota
(c) Convenience (d) Cluster
8. 2 WY (U] WA 1R 12 drcdlHie] Adiui 11ddl dedledl
UYe .
(a) e14ell (b) dcl
(c) HissIsl (d) dedl

______Isaset of elements taken from a larger population according to
certain rules.

(@) Sample (b) Population

(c) Statistic (d) Element

9. oflAstHiell A AL 3eledl wilel Bld «efl?

(a) U513 A&ald) (b) WA Rl

() (oY eiey (d) CRM 1§29

Which of the following is not an external source of Secondary data?

(a) Government reports (b) Press releases

(c) Business journals (d) CRM software
10 HiAs[Ad sdlMi 11dd Selefl 2l sddl Asi] sl «el.

(@) Wil ms Hil&d) (b) SNl Hil&d]

(c) UMl Sel (d) GURAsdH el S16 oAl

In the authenticity of the data collected cannot be verified.

(a) Primary data (b) Secondary data

(c) Ordinary data (d) None of the above
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11. [dlay Ales) waudl YRRl Hie (aldy eild dR) d1d) scleil

Y SUsl dls wWlaw Y B,
(a) SIAHS ULe oL (b) ¥\sd1e5et (615
(c) Sludse HI5(3al (d) A2 S-([URAY HIsd

The strategy of applying different price levels for different customers or
situations is known as .
(@) Dynamic pricing (b) Online bidding

(c) Direct marketing (d) Agent e-business models
12. A e R UR Slwd O-([Caadsil dude 8.
(a) 5-s\HY (b) S-HLI5(321
(c) [S[es2d 2541141%) (d) UA[cRBL, sUsil v UeLlet

is a subset of e-business focused on transactions.
(@) E-Commerce (b) E-marketing
(c) Digital technology (d) Environment, strategy and performance

13. 98412l oiysil AdIHi W] & A dcdle] o{lAst Hiel] 53 ay "uAle"
Uld (oA leed A 1URL?
(a) A2AdSdllell siyell Adlefl dseils UR w1ELRd H12) «iyell
(b) A0 54 AR (A U W1 LRd WS silef] oysil
(c) U J5H, AN (G U W1 LRd H12) «iyell
(d) A5 cllell 5422 oAyl

Which of the following will give a more "accurate” representation of the
population from which a sample has been taken?

(@) A large sample based on the convenience sampling technique

(b) A small sample based on simple random sampling

(c) A large sample based on simple random sampling

(d) A small cluster sample

14.% Ugg[dHi, 92332 GriReldMle 106 Aed] (a8l glL Usll
yddad_ diFawiy .
(a) D2y (b) uldule
(c) W IRd (d) ¥162
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The method in which, the interviewer asks questions either face-to-face or
through telephone to the respondents is known as

(@) Interview (b) Feedback

(c) Proposal (d) Offer

15.Ueg[d & BUi el Udelsel s3aA S2l W s[Ad saAMi 4419 8. 4é]

%e3] Hul 512 d33 wWlauw Y 8.
(a) A€l Set Useg[d (b) AHleil uegld
() &o2 Ueg[d (d) excldey uHletl uegd

The method in which data is collected directly by observing. The main
skill needed here is to observe and arrive at the numbers correctly is

known as
(a) Observation method (b) Review method
(c) Interview method (d) Document review method

Q.2 Rile1uui wdlul (S18ULL UIR):
Answer in Brief (Any 4):

a) Hiledl dAs cuvAlld 530,
Define Data Collection.

b) UlaMs S2ledl dMIR]l Hddu Q) 82
What do you mean by Primary Data?

c) silst-Uld(o4(e2] Anu(Ears{] e (dudledl ulel weldl.
List out methods of Non-Probability Sampling.

d) d3sd ddyellofl catuil 14,
Define Stratified Sampling.

e) [Aldy Usietl Ueail otlH 214N,
Name various Types of Portals.

f) S-HIERIAHI Sl of[Hsl g B2

What is the Role of Internet in E-marketing?

g) ueel JHoAl wel g B2
What do you mean by Reference Frame?
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h) ustid(@efl arel(Qsd el dlel weild).
List the characteristics of Questionnaires.

Q.3 yil&dl dAsel (alde aseicds Ueg(dudll AHdl. 13
Explain various Quantitative methods of Data Collection.

{eql
OR

0.3 S-HIBRaAel dHIR] el 9] B2 GeleWN ALE oA leSel 2L [UL HIeeil 13

PRISTRA RIS
What do you mean by E-marketing? Explain the Motivations for Online
Shopping with examples.

Q4 (a) 28l «lldl (s18uwL ol): 8
(a) Write Short Notes on (Any 2):

(i) dsd eyl
Stratified Sampling

(ii) Yol 31U
Sample Frames

(i) wladlell dlel(BsdiAl
Characteristics of Questionnaire

(iv) ¥ddlse Usgd
Observation Method

(b) Be22a12 U1 A ell We2U L8 Uled dil3 Ul 3wy 8. UL HIR? 6

S1213L ¥,
Internet Portal is otherwise also known as Enterprise Portal. Why? Give
reasons.
WYdql
OR
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(b) 2RUIR dcile] 5¢ 100 %2G WUl ML S1Y R olyellal tled MY
dcilell GUALIL Scllell HAIHBL $AH 11A 8. 2L HI? S12L ).

It is recommended to use the whole population rather than a sample when
the population size is equal to or less than 100. Why? Give reasons.

*kkkk
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